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Logos, packages, signs, books, S
websites: in the modern world we are
surrounded by graphic design. Where
does it come from? Why does it look
that way? What is it supposed to do?
How to use graphic design to sell

things, explain things, make things look
better, make people laugh, make

people cry, and (every once in awhile)
change the world is the first career
monograph from graphic designer
Michael Bierut. Using examples from

a portfolio spanning five decades,

Bierut provides the answers, describing
three dozen projects from start to

finish, with insights into the creative
process, his working life, his relationship
with clients, and the challenges that

any creative person faces in bringing
innovative work into the world today.

320 pages, including 592 color illustrations
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How to destroy the world with graphic design
merican Institute of Graphic Art
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BAM 1995 Next Wave Festival is sponsored
by Philip Morris Companies Inc.

Chinolserie How to create identity without a logo

rooklyn Academy of M
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How to invent a town that was always there
Celebration, Florida













How to work for free
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rvPocRAPHIC

TWLE: The vocabulary of football is rich with hard-hittin
such as those displayed above. Whether it be for 2 promotional fiyer for a Jr. Jets cvery.

scriptive terms
» : vent, or the design of
tadium graphics,i's use instantly adds an unmistakable New York Jes flavor. It is intended primarily as
& displaytypefac for headlines and ides, but works wella both small and larg sizes. It i aso extremely
legible for a typeface of such angle and weight. Do not stretch, or otherwise manipulate the letterforms.

Scala

Aa Bb Cc Dd Ee Ff Gg Hh i j Kk LI Mm Nn Oo Pp
Qq Rr s Tt Uu Vv W Xx Yy 22
1234567890

News Gothic

Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk LI Mm Nn Oo Pp
Qq Rr Ss Tt Uu W Ww Xx Yy Zz
1234567890

SUPPORYING TYPEFACES: As a complement and support o the primary typeface, two addi-
tional fonts have been specified. These supporting typefaces increase functionality and are intended for
use at smaller point sizes. Do not use them in large headlines o titles. Scala is a good choice for body
copy and longer narratives, such as in Jetstream, or the Yearbook. News Gothic works wellfor charts, sta-
cs, and other technical applications. Bold and italic weights are also available within these font families.







personality i the Chant

FHE CHANT: Pethaps the most dynamic and inspiring element of the Je

JUE! T! S! JETS! JETS! JETSL...as shouted by thousands of Jets fans at our games throughout the coun:
try. So simple and authentic, the Chant unites entire stadiums in support for their team. A graphic treat-
ment of the chant, in multiple colors and configurations, has been adopted as an official part of the Jets
brand identity. Options and variations for Chant graphics are illustrated on the next spread.
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How close are we to
catastrophic destruction?
The Doomsday Clock monitors
“minutes to midnight,”
. calling on humanity to control

the means by which it could

‘ obliterate itself. First and
foremost, these include

nuclear weapons, but they
also encompass climate-
‘ changing technologies and
new developments in the life
sciences that could inflict
irrevocable harm.




Turn back

the

lock.

Join the Clock Coalition.

Engage with experts, policy makers,

and citizens around the world through our
web resources, blogs, online debates,
discussions, and publications. Share
information, express your opinion, hold

ing
online when the Bulletin gathers experts
and scientists at a Doomsday Clock
Symposium to sustain a worldwide forum
about the perils we face and what we
can do to meet them. Participate at:
www.turnbacktheclock.org.

You
can




How to be fashionably timeless
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How to behave in church
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Architecture and Psychoanalysis
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How to put a big sign
on a glass building without
blocking the view

The New York Times Bilding
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How to judge a book
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How to squash a vote
The Voting Booth Project
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How to have fun with a brown cardboard box
Nuts.com
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How to shut up and listen
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How to convince people
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How to get where you want to be
New York City Department of Transportation

New York City is a complicated place. Manhattan is
dominated by an orderly grid, its numbered streets and
avenues dictated by the Commissioners’ Plan of 1811. But
downtown, before the grid takes hold, you'll find West 4th
Street intersecting West 11th Street. Meanwhile, in Queens,
another T1th Street crosses, in order, 44th Drive, 44th Road.
and 44th Avenue. New York's layout s logical except when
it's not. As for Brooklyn, like they say: forget about it

For yed!% individual neighborhoods sought to guide

confused pedestrians by creating their own signs and
maps. I the 1990s, we created one such system for

the crowded and confusing Financial District, inventing a
unique graphic style that worked within the district but had
nothing to do with the dozens of other such systems around
town. Finally, in 2011, the New York City Department of
Transportation decided to create a citywide system called
WalkNYC that would unify wayfinding in all five boroughs.
We joined a muttidisciplinary team that would create maps
and signs for five pilot neighborhoods.

We quickly found ourselves in a new world where people's
navigating habits had been turned upside down —literally.
For years, urban wayfinding often started with a single piece
of artwork: a big static map, everything fixed in place, north
at the top. But GPS-sawvy travelers today expect a map

to orientitseff in the position of travel and have the abilty to
zoom in for more detail. Could our system’s printed maps.
deployed throughout the city, satisfy these expectations?
Using a nimble, infinitely modifiable database capabie of
multiple orientations and dense detail, our team created
analog maps that provide a remarkably digital experience.

Handsome, urbane wayfinding fixtures introduced the
new system throughout the city in 2013. The maps now
appear at bike-share locations, in subway stations, and on
express-bus kiosks. Despite the ubiquity of handheld
devices, the sidewalks around our wayfinding kiosks are
always crowded with people figuring out how to get where
they want to be in this beautifully confusing city
















How to investigate a murder
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How to be who you are
Mohawk Fine Paper
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How to get the passion back




TECTONIC STRENGTH

God is in the Details
BUILDING COMMUNITIES
Cantilevered Support Structure

2419 Design Iterations

One Corbusier Lamp

Mister Wright

PRESERVING LANDMARKS
Computer Aided Design
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How to survive on an island
Governors Island
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How to design two dozen logos at once
Lak
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How to save the world with graphic design
iood Foundation's Lit t










I I
T wm e
L

: ) FLET







:..:s‘h




Acknowledgments







\ .chael Bierut is a partner in the New York
office of the international design
consultancy Pentagram. A native of Ohio,
Bierut began his career with the legendary
designer Massimo Vignelli. In more than
thirty-five years of practice, he has worked
for every kind of client imaginable, from
professional football teams to academic
research laboratories. He was elected

to the Art Directors Club Hall of Fame

in 2003 and was awarded the profession’s
highest honor, the AIGA Medal, in 2006.
Two years later, he was named winner

in the Design Mind category of the Cooper
Hewitt National Design Awards. A teacher
at the Yale School of Art and a cofounder of
the Design Observer website, Bierut

is the author of Seventy-nine Short

Essays on Design and the coeditor of the
five-volume series Looking Closer:
Critical Writings on Graphic Design.This is
the first collection of his design work.




How to be a graphic designer in the middle of

nowhere. How to think with your hands. How to destroy
the world with graphic design. How to have an ;
idea. How to transcend style. How to create identity
without a logo. How to invent a town that was always
there. How to work for free. How to raise a billion dollars.
How to win a close game. How to be good. How to

run a marathon. How to avoid the obvious. How to

avoid doomsday. How to be fashionably timeless.

How to cross cultures. How to behave in church.

How to disorient an architect. How to put a big sign on

a glass building without blocking the view. How to make
a museum mad. How to judge a book. How to make a
mark. How to squash a vote. How to travel through time.
How to pack for a long flight. How to have fun with

a brown cardboard box. How to shut up and listen.

How to top the charts. How to convince people. How to
get where you want to be. How to investigate a murder.
How to be who you are. How to get the passion back.
How to make news. How to set a table. How to survive
on an island. How to design two dozen logos at once.
How to save the world with graphic design. How to

use graphic design to sell things, explain things, make
things look better, make people laugh, make people cry,
and (every once in a while) change the world.

A book by Michael Bierut

SBN §78-0-06-241390-1
‘. ot it ll”"“Hll""’"ll Hiill
‘4 9 ¥78006294 13901 IH"““'




